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Social media changes the relationship between companies 
and customers from master and servant, to peer to peer.“

”
Jay Baer 



#1 know your audience

3 grow your online community & increase conversation

It may seem obvious but knowing your 
audience/customers is vital, yet so often 
overlooked.

It’s important that you listen to the 
conversation that’s taking place around 
your brand. This will allow you to 
understand exactly who your audience 
is and ‘what makes them tick’.

Take as much time as possible and go 
into detail. If you know exactly what type 
of content your followers like, it will be a 
lot easier to define specific campaign 
objectives.

Being able to refer to the original 
objectives is absolutely essential in 
making sure that you stay on track.



#2 engage in the conversation
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Make sure that you not only listen to the 
conversation, but you engage with your 
audience.

Try to be as active as possible in order 
to remain visible and establish your 
presence on the various social 
platforms that your brand is on.

Give your brand a personality as well 
as the product.

‘Be social’ - don’t just focus on your 
product or service. Yes it’s important and 
it’s what you’ve spent so long perfecting, 
but if it is all you post about, people will 
be less inclined to stick around.



#3 regular quality content
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Once you have a good understanding 
of the content that your audience is 
most responsive to, you can start to 
think about a content plan.

The content you are putting out needs 
to be ‘rich’ and resonate with your 
customers. Offer help, tips and 
information - establish yourself as an 
expert. 

This type of content is a lot more 
shareable between your audience, 
however it needs to not only be rich and 
shareable, but regular. 

There’s nothing worse that logging onto 
a brands Facebook page and seeing 
that the last post was 5 months ago. If 
you don’t post regularly, you are more 
likely to lose followers and put off new 
ones.



#4 link your platforms
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By this we don’t mean that you should 
post all your Twitter updates on 
Facebook and vice versa...

If you have an exciting Facebook post 
talk about it on Twitter or LinkedIn and 
include a link to that post.

Keep the traffic flowing between all of 
your platforms.

http://www.twitter.com/coupmedia
http://www.twitter.com/coupmedia
http://www.facebook.com/coupmedia
http://www.facebook.com/coupmedia
http://www.linkedin.com/company/coup-media-ltd
http://www.linkedin.com/company/coup-media-ltd


#5 blog!
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Blogging is an excellent way to publish 
content, improve SEO and drive web 
traffic. It allows you to ‘cast your net’ 
and share company initiatives beyond 
your website.

It gives your company a voice. A blog 
creates an additional place to talk 
about new products, services, 
comment on timely news topics and 
market trends.

Engage with other relevant bloggers, 
commenting on their blog posts is a 
great way to maintain your online visibility 
within your industry.

Invite guest bloggers - once you have 
established your blog, invite other 
bloggers to post! Their followers will be 
brought to your blog, increasing your 
reach. 



 

Blog articles influence purchases, companies that blog 
have 55% more website visitors.

HubSpot 

“
”



#6 apps
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Facebook/Mobile apps are a brilliant way 
to capture data from your audience and 
provide additional insights.

Apps are also great for engagement, they 
can really make your Facebook page 
dynamic and stand out.

You can see some of our app builds here.

http://www.coupmedia.com/clients/
http://www.coupmedia.com/clients/


#7 make it responsive
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Web traffic from mobile devices 
has increased by 78% since Q1 
2012.  Source: Quarterly Mobile 
Traffic Report

If you’re creating a new website or 
updating an existing one, it’s 
essential that you make it 
responsive. This means that your 
site is optimised (not just resized) 
for different devices that are 
accessing it. 

grow your online community & increase conversation

http://www.walkersands.com/quarterlymobiletraffic
http://www.walkersands.com/quarterlymobiletraffic
http://www.walkersands.com/quarterlymobiletraffic
http://www.walkersands.com/quarterlymobiletraffic


#8 know the stats
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The key to achieving and maintaining a 
successfully engaged online community 
is to actually maintain it! 

Keep an eye on the stats surrounding 
your brand. What content is working 
best? What time of day do you get the 
most engagement? Does you audience 
find your content useful? 

Take the time to re-evaluate and update 
your content plan according to how your 
audience is changing. Online social 
communities are extremely dynamic and 
you need to be too. 

There are plenty of tools that you can 
use to help you do this. Take a look at 
some of them here.

http://www.socialmediaexaminer.com/4-free-tools-to-help-you-socially-monitor-your-brand/
http://www.socialmediaexaminer.com/4-free-tools-to-help-you-socially-monitor-your-brand/


We’ve lots more resources, white papers and 
help guides available on our website. So if 
you’ve enjoyed this one, take a look...

take a look
there’s more...
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getsocial
hello@coupmedia.co.uk

 @coupmedia                                          
  coupmedia.com

0845 805 7345
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